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[Abstracl Ths article summ arizes the successfil exper

rience of the development of snall towns n te United States
and proposes five prerequbites br is success those arg the
pover of freedan, woiking hard hbors bwer costs constan tly
mpwoved canmunicatbns and traffic conditions as well as good
quality of life Based on the above analysis it dscusses eight
secrets of success such as positive attitude of work ng hard
foresicht uses of resources strong leaders encouraging sp ritof
entrepreneurs the maintaning of beal contw] the estab lislr
ment of heir own brands and the use of seesav effect
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